
Conversion Rate Optimisation (CRO) – Why You Should Be Doing It In 2023

Description

Conversion rate optimisation (CRO) is the process of improving the percentage of website visitors who
take a desired action, such as making a purchase or filling out a form. CRO is important for businesses
because it can help to increase the return on investment (ROI) from their digital marketing efforts. By
improving the conversion rate of their website, businesses can generate more leads and sales from the
same amount of traffic, which can lead to increased revenue and profitability.

There are several reasons why conversion rate optimisation is important for websites:

1. Increased revenue: By increasing the percentage of visitors who take a desired action,
businesses can generate more revenue from their website. For example, if a business has a 1%
conversion rate and receives 10,000 visitors per month, it will generate 100 sales. If the business
is able to increase its conversion rate to 2%, it will generate 200 sales from the same amount of
traffic.

2. Improved ROI: By increasing the conversion rate of their website, businesses can get more value
from their digital marketing efforts. This can be especially important for businesses with small
marketing budgets, as it allows them to get the most value for their money.

3. Better user experience: Conversion rate optimisation can help to improve the user experience by
making it easier for visitors to take a desired action. For example, by simplifying the checkout
process or making it easier to fill out a form, businesses can increase the likelihood that visitors
will complete a purchase or submit their contact information.

4. Increased customer loyalty: By providing a good user experience and making it easy for visitors
to take a desired action, businesses can increase customer loyalty. Customers who have a
positive experience on a website are more likely to return and make future purchases.

5. Competitive advantage: By optimising their website for conversions, businesses can differentiate
themselves from their competitors and gain a competitive advantage.

There are several ways that businesses can improve the conversion rate of their website, including:

1. A/B testing: A/B testing involves creating two versions of a web page and comparing their
performance. By testing different elements of a page, such as the layout, headline, or call to
action, businesses can determine which version is more effective at driving conversions.

2. User experience: Improving the user experience of a website can be an effective way to increase
conversions. This includes making it easy for visitors to navigate the site, providing clear and
concise information, and making the checkout process as seamless as possible.

3. Landing page optimisation: The design and content of a landing page can have a big impact on
conversions. Businesses should optimise their landing pages by including relevant and
compelling information, using clear and concise headlines, and including a strong call to action.

4. Mobile optimisation: With more and more users accessing the internet from their mobile devices,
it is important for businesses to ensure that their website is optimised for mobile. This includes
making sure that the site loads quickly, is easy to navigate, and displays correctly on smaller
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screens.

Overall, conversion rate optimisation is an important consideration for businesses looking to get the
most value from their digital marketing efforts. By improving the conversion rate of their website,
businesses can generate more leads and sales, increase revenue and profitability, and differentiate
themselves from their competitors.
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